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Abstract 

  The paper aims to discuss about the efficiency and the potentiality of Taiwanese 

popular culture both in enhancing Taiwan's economy and in maintaining its identity as 

Taiwanese people who are from a country called 'Taiwan' in the global community. 

The paper explores the expansion of the popularity of the products from the Taiwan's 

entertainment industries among people in Southeast Asian countries and especially 

even in China during 1980 - 2001. The saying; 'Old Teng (Teng Hsziao-ping) rules by 

day, little Teng (Teng Lijun) rules by night', reflects that the attempt of the China's 

government in resisting the influence of Deng Lijun by banning her tapes was useless. 

The Taiwanese boy band; F4 and the Taiwanese TV series, Meteor Garden were 

extremely popular in Asia including Malaysia where the government launches the 

Bumiputra policies to favor ethnic Malays at the expense of Malaysia's ethnic Chinese 

and Indian citizens. The TV series called Justice Pao (Taiwan's version) has been re-

run for several times in Thailand from 1970 till 2016. These phenomena not only 

prove the efficiency and the potential business opportunities of Taiwanese popular 

culture but they also reflect the recognition of Taiwan from the fans in those countries. 

From the postmodernism approach, Taiwan should have been able to make use of its 

popular culture but at that time the Taiwan's government overlooked it. Thus it 

became an opportunity for Korean popular culture to penetrate the entertainment 

market in Southeast Asia and further to around the world. The success of the Korean 

popular culture has spilled over into many other industries such as plastic surgeries, 

tourism, and fashion. Moreover, it becomes a powerful soft power for Korea towards 

countries such as China and Japan. With the shared history and traditional cultures, 

Taiwan's identity is unclear in the landscape of traditional cultures but it becomes so 

bold in the landscape of the popular culture. Although the popular culture is 

recognized as low and crude, its mass quality more or less illuminates Taiwan as a 

modern and democratic country in the global community. 
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